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How to Get Started Using Facebook Live? 

As long as you have a Facebook page and an updated smartphone, you may start 
using Facebook Live Video right away.  

1. Open up the Facebook app on your phone, navigate to your Facebook page, and 
tap “Post” near the top of the page. Then, you’ll see these options at the bottom 
of your screen: 

 

Note:  There are four different places on Facebook that you may use  
the Facebook Live app. They are: 

• Personal Profile 
• Business Page 
• Facebook Group 
• Facebook Event 

  



2. Tap “Live Video,” and allow Facebook to access to your microphone.  Note: If 
you already have enabled “Microphone Access,” you will not see this screen. 

 

3. Facebook will give you the option to change your privacy settings and describe 
your live video so people know what it’s about. 

 



4. All that’s left to do next is tap the “Go Live” button and get started! 
 

 
 
 

5. Tap Finish to end the broadcast. 
  



Tips and Techniques 
 

1. Promoting the Broadcast 
 

• Give people the opportunity to plan in advance to view and participate in the 
broadcast by posting about it on your Facebook page, LinkedIn and Twitter 
accounts 5-7 days in advance of the broadcast. Note: Followers may receive 
notifications when you go live so they can tune into your broadcasts and engage 
with you in real time. 

• Create an event on Facebook that includes the date, time, subject, and provide a 
link to the page you will broadcast from. 

• Create a reminder post one-day in advance before going live. 
• Email your database with a promotional message (include graphics), with a link 

to the page you will broadcast from. 
• Promote your broadcast on Twitter using the images you created for the email 

campaign. 
 

2. Script the Broadcast  
 
Script your presentation. Outline the points you plan to discuss in your video in 
your promotional messaging. Stick to the outline as you so you may stay on track 
and remember each key point, but be careful not to “read” the script. Successful 
videos don’t look scripted.  Remember, the purpose of Facebook Live is to give 
your followers an authentic, behind-the-scenes look at your business. Don’t get 
caught up in creating a perfectly produced video – just focus on sharing valuable 
content with your followers. 
 

3.  Equipment 
 

• The great thing about Facebook Live Video is that you don’t need expensive 
video equipment to engage and reach your target audience. All you really need is 
your smart phone, a strong WiFi signal, and adequate lighting. Remember, dark 
videos are hard to watch and may make your effort look unprofessional.  

• Improve the lighting for your video by using natural light, a ring light, or a phone 
case with built-in lighting. If you’re sitting in one place during the broadcast, also 
consider using a tripod for your phone. Recruit a friend to help if possible. 
 

Note: Get ready to monitor and respond to comments. When you go live, people will 
be able to leave comments on your broadcast. Make sure you answer their 
questions and address their concerns in your video. 



Now that you know how easy it is to get started, let’s talk about ways you can use 
Facebook Live Video to drive results. 

Intro Video 

Create a short video introducing yourself and your community. Showcase the 
community’s best features including neighborhood information as well as the strength of 
the schools if applicable. Close out the video with a mention of the advantages of 
homeownership and the importance of pre-qualifying. Remember be yourself and don’t 
over-script the video. Contact me today ###-###-#### to learn more about the 
mortgage loan process.” 

Choosing the Right Home Loan 

Create a short video (1-2 minutes) introducing the types of loans that you typically sell 
and include real world examples of the results. For instance, for new homebuyers the 
video might include information about FHA Loans and current credit score 
requirements. Show how the new homeowners got the home they wanted by working 
with you. Contact me today to learn more about this program and start living in the 
home of your dreams today. 

Client Testimonials 

Research shows that 88% of consumers trust online reviews just as much as personal 
recommendations from friends and family members. With this in mind, it’s easy to 
understand how client testimonials will benefit your business. Since many viewers are 
visual learners, video testimonials will influence their opinion of you and ultimately 
whether or not to use your services. Remember: 

• Keep it short. According to studies many people think that the ideal length of a 
customer testimonial video is 30 seconds or less. You can make yours longer if 
necessary, but try to keep it under one minute if possible.  

• Don’t forget the hook. Catch the viewer’s attention quickly. This will help you to 
increase the amount of time the viewer watches the video. 
 

• Guide the client, but don’t use a script. If you have the client read from a script 
word-for-word, their testimonial will seem less trustworthy. Let the client know 
what points to mention (the benefits of working with you), but have them use their 
own words.  



Local Attractions 

Location, location, location. Everyone wants to live somewhere that will allow them to 
have a short commute to work/school and easy access to appealing attractions. Make 
sure to accentuate the positives of the home’s location. 

If a picture says a 1,000 words, then a video says a million. Tell a story about the local 
area and why it is appealing. If you can get people to buy into the location, it’ll be much 
easier for you to get them to finance a home in that community. 

Here are a few examples of places you could live stream from: 

• Parks and recreation – Highlight the best recreational activities the area has to 
offer as well as the local parks and green spaces. 

• Tourist attractions – If the home you’re selling is near one of these, showcase it 
and describe how the attraction has had a positive impact on home values. 

• Shopping centers – It is important for people to have easy access to the places 
they visit regularly. Demonstrate how convenient it is to visit the local grocery, 
mall, or shopping plaza.  

Demonstrate Your Expertise 

Everyone wants to work with the expert, so show off your knowledge: 

• Talk about what home buyers can do to financially prepare for securing a 
mortgage. What they may need for a down payment and mention the current 
mortgage rates. Tell them why this is important. 

• Share your best house-hunting advice and talk about what to look for in a 
home/neighborhood.  

• What features increase the value of a home. 

Because this tactic positions you as the go-to mortgage professional in your area, it can 
easily help you expand your reach and attract more business. 


